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for sponsorsBRIDGE OF PEACE  film festival



THE FUTURE OF OUR PLANET 
DEPENDS ON A GLOBAL ISSUE - 
THE ISSUE OF WAR AND THE 
FOSTERING OF PEACE, AND 
WHETHER WE WILL FIND A 
SPIRITUAL CONNECTION BETWEEN 
CULTURES AND RELIGIONS THAT 
WILL HELP ESTABLISH MUTUAL 
UNDERSTANDING BETWEEN 
PEOPLES.

CINEMA IS THE MOST MASSIVE 
AND ACCESSIBLE FORM OF ART, 
WHICH IS ABLE TO CONVEY TO 
EVERY PERSON THE IDEA OF 
PEACEFUL COEXISTENCE TO BE 
ABLE TO PRESERVE THE PLANET 
AND HUMANITY.



Nearly 3 700 spectators from all over 

the world has watched the festival’s

program in December 2023.

The first BRIDGE OF PEACE 
film festival launched online in 
April 2022. It brought together 
filmmakers from 38 countries. 

In December 2023 the film 
festival united documentaries, 

feature films, short films and 
animation from 44 countries 

of the world. The festival 
awards were received by the 

top 35 films. 



WHO WATCHED THE FESTIVAL?   
Daily visits statistics - December 2023



AUDIEANCE DATA ACCORDING TO A SURVEY
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The award of the 
BRIDGE OF PEACE film 
festival is the Golden 
Dove, a symbol of 
peace that carries the 
SAME MEANING for 
all people.

List of Winners
Dec. 2023

https://fr.bridge-of-peace.com/winners-december-2023


Participation in the Cannes Film Market 

allowed us to gain more experience 

and contacts with filmmakers from all 

over the world and promote best 

festival’s movies.

You can count on our partnerships at 

global film markets such as TIFFCOM in 

Tokyo, FilmArt Hong Kong and AFM in 

USA, where we participating as well.

https://indd.adobe.com/view/6d6f501a-6cb3-492c-a66f-13a218f65c58
https://indd.adobe.com/view/6d6f501a-6cb3-492c-a66f-13a218f65c58




SPOSNSORSHIP ADVANTAGES
1. Written appreciation and placement of your company/brand logo on the film festival 
platform (visible to every viewer and platform visitor).

2. Screening of your promotional video before the start of each film.

3. Presentation of your interview or message to the festival audience.

4. Placement of your promotional video on the festival website and on the website of the 
Association of SFPP – the festival organizer.

5. Placement of your advertising banner on the festival website.

6. Inclusion of your advertisement in our printed catalogues, published three times a year 
and distributed at major global film markets: Cannes (France), Tokyo (Japan), Santa Monica 
(USA).

7. Creation of a special award named after your company, brand, or you personally,

8. Inclusion in the Press Releases and social posts,

9. Online products presentation,

10. Free VIP tickets, etc.

https://www.bridge-of-peace.com/sponsorship
https://filmfreeway.com/BridgeofPeace/tickets
https://www.bridge-of-peace.com/membership


Sponsorship is more than 
just an act of charity; 
it is a mutually beneficial 
partnership that can 
significantly contribute to 
achieving strategic goals 
and enhancing the 
brand's reputation.



BE A SPONSOR - BE A PARTNER
www.bridge-of-peace.com



Art Sans Frontières – Pont de la Paix

78 avenue des Champs Elysées, 

office 562, Paris, FRANCE

Ph. +33 6 75 63 00 39

www.art-sans-frontieres.org

info@art-sans-frontieres.org

https://www.facebook.com/Bridge-Of-Peace-International-Film-Festival-100582395759719
https://www.instagram.com/bridge_of_peace2022/
http://www.art-sans-frontieres.org/
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